
With several different taste groups 
looking at the design... this was a tough 
test for FDC, but it didn’t take very long 
to make everyone happy. We really 
LOVE it and we’ve had a lot of positive 
feedback about it.

PAUL BEE
AGRICULTURAL COMMUNICATIONS MANAGER

BRITISH SUGAR plc

Location: Holme, near Peterborough, Cambridgeshire

Website: www.britishsugar.co.uk

CASE STUDY : BRITISH SUGAR plc

BACKGROUND: 

British Sugar is the UK’s sole producer of sugar from beet, supplying to 50 per cent of the UK 

sugar market. The company produces 1 million tonnes of sugar a year and processes 8 million 

tonnes of sugar beet grown by 4,000 farmers.

NEED: 

To increase the awareness, and ultimately site traffic to the British Beet Research Organisation’s 

(BBRO) portal



CASE STUDY : BRITISH SUGAR plc

SOLUTION: 

To merge the BBRO portal with the already-popular British Sugar On-line portal. Because 

British Sugar on-line was receiving ten times the number of unique visitors to the BBRO, 

it was felt that merging the two would have greater impact and would encourage user 

crossover.

BS Online exists to provide British Sugar information to farmers to help them run their 

businesses more efficiently. BBRO contains more technical, agricultural information on 

topics like diseases, weather reports and farming methods.

Paul Bee is agricultural communications manager at British Sugar. The merging of these 

two portals was Paul’s project. From a design point of view, it faced many potential 

pitfalls, not just because of the sheer scale of the project, but in terms of finding a design 

that suited both divisions and their users.

“This site is for our own staff too, not just sugar growers. There are a large number of 

admin features on there for British sugar staff, including tools to send emails, faxes and 

texts, all of which also had to be redesigned too.

“There were also several different groups of people to get the new-look portal design 

approved by, including growers, internal users and members of the BBRO committee.

“It was a tough test for FDC, but it didn’t take very long to make everyone happy. We 

really LOVE it and we’ve had a lot of positive feedback about it.

“There are currently 750 users a day, which means that every five days, every sugar beet 

farmer with Internet access is using the site.”

QUICK OVERVIEW

COMPANY: 

British Sugar plc

INDUSTRY: 

Sole UK producer of sugar 

from beet in the UK

NEED: 

To streamline processes 

and drive down costs when 

handling legal and financial 

paperwork from its 4,000 

growers

BENEFITS: 

Web design from FDC


